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If you are interested in working for the Federal Government, you can get free information from 
Federal Job Information Centers in 65 major cities across the nation and, jn Plierth: Riga ie write to 
Federal Job Information Center, 1900 E St., N.W., Washington, D.C. 20415. You can get application 
forms and information on educational requirements and standards to be met for each job classification. 


Sample exam questions are usually available to help prepare you for the exam. Then you must take a 
civil-service exam for kind of job you want. 


About those so-called ‘civil-service’ schools 


That’s it. No fee, No special civil-service school or course. And no guarantee that you will pass the 
government exam and get a job. 


This summer, Robert Hampton, Chairman of the Civil Service Commission, has repeated warnings 
about so-called “civil-service schools.” Hampton said, “In our experience, many of these schools prey 
upon the ignorant and unwary, selling correspondence courses of dubious value, oft-times to persons who 
verge on illiteracy .... the average civil service course costs $350.” Some salesmen claim they are 


agents for the Federal Government on a recruiting trip. Others may claim their school is the only one 
recognized by the Federal Government. 


To protect yourself and others, you should remember: 


No civil-service school is connected with Civil Service Commission or any other Federal agency. 
No employees of the commission sell courses; the commission does not conduct such courses. 

No special civil-service course is required before applying for a job with the government. 

No fee is necessary to take civil-service exams. 

No school can properly promise a person he will pass a civil-service exam or get a government job. 
No civil-service school or study course has been endorsed by the commission. 

No school receives special information about exams or job openings. 


Report possible violations of laws to the Civil Service Commission. Typical violations might be 
(1) exaggeration or misrepresentation of facts about a school; (2) a claim by an employee or representa- 
tive of the school that he is a Federal employee; (3) the use of the mails for fraudulent purposes. 


Car makers ordered to document ad claims 


Seven domestic and foreign automobile manufacturers have until mid-September to supply Federal 
Trade Commission with documentation for advertising claims for cars. FTC’s special report orders to 
the companies last month identified specific advertisements and claims to be documented on basis of 
safety, performance, quality and comparative price of advertised products. The orders were issued to 


American Motors, Chrysler Corp., Ford Motor Co., General Motors Corp., Nissan Motor Corp. in U.S.A., 
Toyota Motor Co. Ltd., Volkswagen of America Inc. 


Examples of advertising claims that FTC wants documented—eventually for release to the public— 
are the following: 


GM—Impala’s standard power front disc brakes “are less subject to heat buildup and fade. . . .” 
CHRYSLER—Dodge Colt “. . . gets you 0-60 in 12.5 seconds.” 

FORD—LTD is “over 700% quieter.” 

AMERICAN—Hornet is “. . . . lowest priced compact made in America.” iii fj cNTS 
VW—Super Beetle “. . . has a longer-lasting, more powerful engine.” oa 
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Some reminders about canned food 


The code V-141/USA 71 is stamped on tne cans of Bon Vivant vichyssoise found to be contam- 
inated last month. All cans with the same code were recalled by Food & Drug Administration and Agri- 
culture Dept. after examination of five cans of the vichyssoise (potato and leek soup) made by the com- 
pany had shown contamination by botulin toxin, a deadly poison. Certain other batches of the company’s 
products were found to be underprocessed and to be potentially contaminated with botulin toxin. Fed- 
eral agencies have recalled all soups, sauces and other canned food products made by the Bon Vivant Co. 
Some of these products have the Bon Vivant label, but others are sold under other label names. 


Botulin toxin forms in improperly canned or smoked food. The contamination may cause cans or 
jar lids to swell or leak, but not always. The danger is not limited to commercially packed foods. Care- 
less home canning can cause contamination. Here are some reminders about canned food: 


Cook food for home canning at least for 30 minutes at 240 degrees fahrenheit. 

Never use food from swollen or leaking cans or jars. 

Always wash hands after handling any leaking can or jar to remove any poisonous substances. 
Return any swollen or leaking can or jar of food to the store where purchased, not only to get 
your money back but also to alert the manager to the suspicious product. Many stores route 
such cans or jars back to the processor for testing for contamination and for notifying the FDA 
and state agencies if necessary. Early discovery of contaminated food aids Federal and state 
agencies and manufacturers in alerting the public and recalling contaminated products. 


FEB’s to emphasize consumer concerns 


Federal Executive Boards—composed of top Federal officials in 25 major cities—are developing 
programs to make the Federal Government more responsive to local consumer problems and to increase 
cooperation among Federal agencies as well as between Federal and state and local agencies. Office of 
Consumer Affairs will work with the FEB Secretariat in the Office of Management & Budget and with 
individual FEB’s to provide resource material, to co-sponsor seminars and to aid in program development. 
Some proposed programs are (1) to acquaint state and local officials with Federal jurisdiction and 
assistance programs; (2) to provide speakers; (3) to publicize Federal consumer information. 


Unsafe safety helmets 


National Highway Traffic Safety Administration has started a testing program to identify unsat- 
isfactory makes of safety helmets, which are designed for and used by motorcyclists and high-speed 
car drivers and passengers. A Federal standard for all protective headgear is being prepared by NHTSA. 


Because of the increasing number of reports about fragile helmets that shatter on impact, the 
agency has issued the following recommendations: 

1. A helmet user should be aware of the helmet material, which is usually fiber glass or polycarbon- 
ate, but which is seldom identified on a helmet. Because of chemical reaction, polycarbonate helmets 
should not be painted or decorated by user except with paints certified by the manufacturer as com- 
patible with the helmet material. 

2. Solvents and cleaning materials, unless certified by the helmet maker as compatible, should not 
be used on any helmet. Destructive chemical reaction is caused by a number of such cleaning agents. 

3. Users should purchase only those helmets on a state’s approved list. If a state does not have a 
list, users may rely on helmets that carry a label certification that the product has met the Z90.1-1966 
Standard, which is a standard set by American National Standards Institute. 

4. If cracks or stress lines appear on the helmet, replace it immediately. 


FDA seeks ban on liquid drain cleaners 


Food & Drug Administration’s Bureau of Product Safety is banning household liquid drain 
cleaners containing more than 10% sodium or potassium hydroxide. Strong solutions of either are highly 
corrosive and fast acting when swallowed. The order, effective Aug. 10, exempts products in special pack- 
aging resistant to opening by small children. 


Speak up & be heard 


President Nixon has said that “‘the buyer has the right to register his dissatisfaction, and have his 
complaint heard and weighed, when his interests are badly served.” You may simply want to write to 
your Congressman or Senators, or you may want to get more involved. Some of the issues before Fed- 
eral departments and agencies offer opportunities for submitting written comment or testifying. Be- 
cause of differences in agency rules, you may want to write (or telephone if the agency has a field office 
in your city) for special instructions on how to submit comments or appear as a witness at a public 
hearing. Times, days and locations may change; confirm with the sponsoring office. 


® Country hams 


Sept. 7 is deadline for filing comments on Agriculture Dept.’s proposal to no longer require that 
“country ham” and “country pork shoulder’ be processed on a farm or in the country. Moreover, the 
proposed regulation would make “country” and “country-style” synonymous by setting identical proc- 
essing standards for the two descriptive terms. The present regulation requires that “country” mean 
the product is actually processed in the country and that “country style” mean the product is processed 


according to country tradition without regard to location. (For details, see Federal Register, July 17, 
page 13273.) 


Send comments in duplicate wtih reference to date and page of Federal Register to Hearing Clerk, U.S. Department of 
Agriculture, Washington, D.C. 20250. Send requests to testify to Standards & Services Division, Consumer & Marketing 
Service, U.S. Department of Agriculture, Washington, D.C. 20250. 


@ Noise 


Dates set by Environment Protection Agency for public hearings on problems of noise and the 
means and problems of noise reduction are the following: 

Sept. 9-10, San Francisco; agenda: standards & measurements; legislation & enforcement problems. 

Sept. 30-Oct. 1, Kansas City, Mo., or Denver; agenda: agriculture- and recreational-use noise. 

Oct. 23-24, New York; agenda: rail & other urban noise problams and social behavior. 

Oct. 27-28, Boston; agenda: physiological & psychological effects of noise. 


Nov. 9-10, Washington; agenda: technology & economics of noise control; national programs and 
their relation to state & local programs. 


Write to Office of Noise Abatement & Control, Environmental Protection Agency, Washington, D.C. 20460. 


FTC studies broad topics of consumer concern 


The following are some of the broad topics being studied by the Federal Trade Commission staff. 
The staff reports may provide the five-member commission with the basis for (1) legal challenges to 
alleged violations of antitrust and consumer-protection laws, or (2) proposals for new trade regulation 
rules to prohibit unfair or deceptive business acts or practices. 


FTC’s Bureau of Competition has almost finished its study of the franchising business. The study 
has questioned whether some sellers of business franchises use deception, unfair practices and misrepre- 


sentation of facts to franchisees about profits, refunds and services provided to the franchisee by the 
franchising company. 


The same bureau is preparing study plans for investigations of three other business fields: gasoline 
marketing, credit cards and food (in particular, roles of dairy co-ops and breakfast-cereal companies). 


FTC’s Bureau of Economics is investigating the business of supplying energy: the oil, natural gas, 
electricity and coal industries. The bureau is planning studies of five other concentrated industries, 
which—like energy industries—are controlled by a few companies supplying consumer goods and serv- 
ices directly or indirectly. FTC wants to determine if there are violations of laws that require companies 


to compete, and thus, to be more beneficial to consumers. Industries to be studied are auto, chemical, 
drug, electrical machinery and steel. 





OCA plans greater community involvement 


Virginia Knauer, Director of Office of Consumer Affairs, has named Dorothy Burkhardt as Assistant 
to the Director for Community Involvement. Mrs. Burkhardt has been OCA’s Director for Correspond- 
ence. She now will act as liaison between OCA and hundreds of community groups, such as women’s 
clubs and volunteer organizations. She will be assisting them in their consumer programs and will 
try to accept as many speaking invitations as possible. When their own schedules permit, other OCA staff 
members will assist Mrs. Burkhardt by also visiting clubs and consumer groups across the country. 


Leather you can wash 


More clothes—such as shirts, hot pants and golf gloves—are being made of leather these days 
because of two processes developed by Agriculture Dept. scientists. A tanning process allows leather 
to retain its softness and prevents shrinking after washing. A process for wash-fast leather dyes allows 
manufacturers to make clothes in a multitude of colors. However, not all leather clothes are washable: 
Before buying and washing leather, read the label for washability and washing instructions. Also, read 
the label to find out what you are buying; garments that look like leather but are not should be labeled 
“imitation leather,” “not leather” or “synthetic leather made of .... (whatever material is used).” 
Real leather need not be identified as such. 


New Federal Government publications—some in Spanish 


The following publications are available at U.S. Government Printing Office Bookstores or by order- 
ing from Manager, Public Documents Distribution Center, 5801 Tabor Ave., Philadelphia, Pa. 19120; 
make checks or money orders payable to Supt. of Documents. 


Hearing Aid Performance Measurement Data & Hearing Aid Selection Procedures, Contract Year 1971 
(includes test data and performance score of each model tested and final list of models selected for 
purchase for use by veterans), published by Veterans Administration; $2.50. 

Quisantes Partidos (nutrition information and recipes for stew), published by Agriculture Dept.; 5¢. 

Huevos (nutrition information and recipes for eggs), published by Agriculture Dept.; 5¢. 

U.S. Government Organization Manual (information includes where to apply for a government job; how 
to do business with agencies; how to find out about government films and speakers for educational 
and civic groups; which agencies are involved in environmental and consumer affairs), published by 
Office of the Federal Register; $3. 
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